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Twi tter

URL: Twitter.com

What Is It?

Twitter is the number one "micro blogging" service. A traditional blog allows a posting to be of
almost unlimited length. Micro blogging services like Twitter enforce the SMS standard of a 140
character limit. The Twitter format encourages spontaneity and being particularly concise in the way
you broadcast your ideas.

Twitter is typically used as a status message service. You can post frequent updates about your
status via a web interface or with your s martphone .

£} Home

(@) connect  $f Discover |

Social Media News
@SocialStreaming

Bringing all the latest insider News on Social Media, Social Networking
and the Stream

United Kingdom - http-fwww.social-stream.co.uk

Tweet to Social Media News

SocialStreaming

Who to follow - Refresh - ¥ Follow

Cisco Collaboration Cisc
Followed by Ape| ueipeued and ot
Promoted - Follow

-/l Randi Foundation
Follow

7.119 15,569 28,653 2~

iew all

Social Media News ea v
soclalmedia Linkedin Bans Users From Promoting Prostitution,
| W Dr Rachael Dunlop - DrRachie Escort Services ow.ly/2wRdk0
R Follow iew photo

-

Browse categories - Find friends

Social Media News cialStreaming
social news Twitter Acquires Data Analysis Startup Lucky Sort
R

Trends - Change

#nfernoAtindigo

Social Media News Streaming
socialmedia 20 Songs for Space Exploration - Canadian |
astronaut Chris Hadfield made history on Sunday when he fil... owly |

Social Media News SocizlSlreaming 23h
soclalmedia Here's How Reddit's Communities Are

Interconnected ow ly/2wars

iew photo

- Social Media News

An example of an effective tech - oriented
headline clipping twitter account



Tag Symbol Description

@<user> Combine the @ symbol with a valid user ID to help the tagged user
understand the tweet is directed at him or her. For example:

@PartsGuy Rebuilt starter or new? Which is best?

The user "PartsGuy" can click a button on his twitter page and filter for all
tweets directed at him via the @ tag symbol.

#<keyword> Combine the # symbol (called the "hashtag" or "channel") with a topic
keyword to help users discover others talking about a similar topic. For
example:

#css Found a great workaround for IE6 border problem

The #css tag in your tweet will ensure people who have predefined topic
filter for css related tweets will see your tweet in their filter.

Usage Basics and Etiquette Points
Basic Terminology

Tweets and Tweeple: Posts are called "tweets". People who post are called "tweeple". Twitter neologisms
and portmanteaus are rapidly evolving and may strike some as insufferably cute. Don't let the cuteness
factor sour you on its use as a business communications tool.

Twitter Quitter: Twitter drop out is known as "Twitter Quitters”. Studies indicate that roughly 60% of Twitter
users abandon the service after only a month of use. A dormant Twitte r account can reflect badly on a
business. The perception might be a company can't bother to hack out a single short sentence a day
about its business or the industry in which it operates. It's good to have a plan whereby normal daily
missives can also be rendered as copy for a Twitter post.

Mastering Hashtags

Tweets can be targeted at specific audiences by n Louise
. . . Why is everyone on my Instagram eating pizza?! You're making

u_smg hashtags. For (_axample, if yo_ur tweet is ab_out You're making me hungryl!! #pizza #food

pizza, you can bring it to the attention of other pizza

lovers using #pizza

Various Twitter applica tions let people receive filtered lists of tweets that contain only hashtags of interest.

Do they work? One study looked at the use of hashtags in marketing and discovered posts with hashtags
actually did worse than tweets without hashtags 53% of the time. However, 26% of the time posts did
better with hashtags. The question is why did 26% tweets benefit from hashtags (a 30% boost in click -
throughs according to the study)?

It's clear that hashtags can be woefully abused, a process called "hashtag stuffing". People read tweets
and react to tweet because they provide compelling information, not because the poster has tried to get
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as much reach as possible. Too many hashtags just crowd out the actual information. When using a
hashtag try to target more specific  audiences. Large or popular topics (#superbowl) have so many people
tweeting about it at the same time your tweet won't remain on people's screens for very long.

See:
Display tweets on your web page

http://twitter .com/widgets

Complete Your Profile

People do not spend much time deciding who to follow back. There's a considerable body of research in
both traditional marketing and online marketing about the very, very small window of opportunity you have
to get someone's attention.

Consider how other users will view your Twitter profile. Ask yourself what snap judgments will they come
to? Does your Twitter profile say "professional, will provide a lot of int eresting content and engagement?"
Or does it say "hastily thrown together and why do | always need to know where this person is shopping?"

There are two likely ways a user will investigate your profile and make a decision to follow you. The first is
inspecting their own followers list . The second is " oh who re - tweeted me? "

Sometimes it's hard to keep up with the Twitter alerts about a new follower and users just let new

followers build up. Once in a while a user will click on his/her follower list and see w ho is following. Twitter
arranges followers by the date they've followed you. The most recent are at the top. Twitter provides a

quick way to follow users back or even ignore users.

Your Photo

Choose your profile image well. You could use your company's lo  go but also consider a professional,
becoming photo of yourself. And don't forget to smile. If you look interesting, friendly, and knowledgeable
people will give more credence to your words.  Customize your profile page as well using the Design tab.
Again, keep it neat and professional. Twitter allows you to have your own background image so consider
maybe using the background image to showcase a product or service in a subtle and respectful way.

Your Name

You'd be surprised by how many people mess up their  name. In general, use your full name. Given and
family name. A single first name ("Bob") makes you sound generic, hasty, and potentially spammy.
Naturally, if it is your company's Twitter, use your company's hame. Is your company incorporated?
Include the "Inc." You paid enough to get that Inc., wear it with some pride.

A third way people use Twitter is to provide some kind of service to other Twitter users. For example, your
account curates news for your industry or some kind of celebrity. Maybe it promote s related events like
indie music concerts. Again, make sure your name quickly reveals to potential followers what you do.

Avoid weird letter/number combinations. If it looks like you just typed some random keyboard characters,
people will probably just as sume you're a throw - away spam account.


http://twitter.com/widgets
http://assistedlivingtoday.com/p/resources/social-media-is-ruining-our-minds-infographic/
http://www.buddymedia.com/newsroom/2011/04/buddy-media-releases-new-research-paper-%E2%80%9Cstrategies-for-effective-facebook-wall-posts-a-statistical-review%E2%80%9D-2/

0

Your Bio

You've got 160 characters to describe who or what you are. Use them. A short bio that says absolutely
nothing does not compel a person to follow you. It implies a profile that's hasty and spammy.

A well- written, concise bio might be all it takes to get someone to follow you. Between your photo and a
good bio, you can immediately send the message that you are a person worth following or you probably
provide the kind of content and engagement the user desires.

Time to take a hard look at your Profile Summary

If a person clicks on your name, either because they're
wondering more about who has followed them or who

. 3 3 = #SocialMedia, #Digital #Experience
has retweeted something, Twitter presents you with a “Management, “CRM, #Sales, #Inbound
Profile Summary. The Profile Summary displays yo ur #Marketing, and #SED
profile image, name, and bio. This has been discussed
above. In addition, the profile summary adds
information that might need some refining:

Mark Stillman 1~ m
= . Passionate about #Business #Strategy

Maria Garcia Smith PR Following

e,
s

Location

Fill out your city/state, city/province, or even city/province/country. Not everyone knows where in th e world
Winnipeg, Manitoba is, eh. Don't be cheeky and fill in something like "Earth” or "the Nut House". Just give
sensible information that keeps the person from having to dig around, notably if you're looking for local

followers who might become local ¢ ustomers.

Website

Enter it. Twitter makes it clickable. Drive a click to your site. Make sure, of course, there's more
information about you to be found at your web site. Don't send it off to a Wordpress blog you've not
updated in two years.

Followed By

Twitter will list accounts you both follow. More is comforting. It implies others have done some diligence
and followed you. If you were out to just cause other users grief or you were dead wood, they would have
dropped and banned you already. If you're tryi  ng to land a particularly juicy user as a follower, it might be
worth some time trying to get some of his/her followers to follow you before attempting to follow.

Tweets, Following, Followers

Do you have a respectable number of tweets under your belt? Are  your follows - to- followers ratios
reasonable? If you're following 800 people and only 2 follow you back, you look spammy. If you're being
followed by 800 people and you only follow 2 back, you don't look like a user who will ever engage with
others.

Last Three Tweets

Here's another chance to blow it. Are your last three tweets mindless? Retweets of others? Just Four

Square or Yelp checkins? Fighting with someone? Just promotional links? Are your last three tweets from

8 months ago? Or are there great gaps in  times between posts (you appear to only tweet once every other
month)? How do your last three tweets make you appear? Ask yourself that. Correct it. Quickly.
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Gaining Followers

A good way to get others to follow you is by following them. Use the search fea ture to discover popular #
channels related to your business or industry. Lurk for a while to see how other Twitter users use the

channel. Try to post compelling tweets to relevant channels. If someone asks a question on a channel,
answer it if you can. Us e the @<user> tag to direct the answer to the user and include the # channel tag

so others can see your answer. You can gain many followers this way by providing honest, direct content

and help.

Avoid trying to follow many people in the initial stages. An  other user will devote a few seconds to
determining if you're worth following. Before even scanning your Twitter posts to see if you have
something worth reading, most people will first check your followers/following ratio. If you are following
lots of peo ple and few are following you back, users might easily interpret this as meaning you've nothing
worth reading.

|
See:
An Introduction to Twitter Hashtags

http://www.wildapricot.com/blogs/newsblog/archive/2008/03/11/an -
introduction - to- twitter- hashtags.aspx

What Can | Use It For?

A study by the Harvard Business School indicates that a very small percentage of Twitter users account
for the bulk of postings. Roughly 10% of users generate 80% of the content. There are more active eyes
than active hands and a content producer can use this to his/her advantage.

Better News Clipping Services

Twitter can be used effectively as a headline "clipping" ser  vice. Many Twitter users do nothing but post
headlines and links to full stories on any given topic. Sites like Yahoo will send you headlines based on
keywords you select but these services are automated and can have many false positives or lack
relevancy. On Twitter you can find several real humans who carefully select and review headlines before
posting.

Create a Cell Phone Text Alert System

Twitter's ever increasing integration with cell phones and other mobile devices makes it very easy for a
business t o provide its clients or even employees with  SMS text alerts. Getting a cell company to allow you
into their "walled garden" and provide SMS alerts  was cost prohibitive for smal |- and medium - sized
businesses.

While in default mode Twitter postings are pub lic, Twitter posts can be made private, viewable only to
approved readers. You can take advantage of the privacy setting and create three different Twitter
accounts:

1) A publicly viewable account for clients and potential clients.

10


http://www.wildapricot.com/blogs/newsblog/archive/2008/03/11/an-introduction-to-twitter-hashtags.aspx
http://www.wildapricot.com/blogs/newsblog/archive/2008/03/11/an-introduction-to-twitter-hashtags.aspx

2) A private account vie wable to only an approved list of clients
3) A private account viewable to employees only.

Note: You'll need three different email addresses to create  each account.
|

See:
Adding your phone number to Twitter

http://help.twitter.com/forums/23786/entries/14589

Internal Status Updates

Long time users of the Internet, back when it was primarily a Unix to Unix system, might remember the
"plan” file utility. Users could place a small text file in their home directory called "plan” which normally
would contain a message about the user's status.

Users could include messages like "I'm on vacation. Reach me at the following number in an
emergency." Users could "ping" each other's plan file and get sta tus updates. This function went away as
the Web became the Internet's focus.

BlueCamroo

bluecamroo

Getting our new employee Philip (Social
MNetwork Marketing/Business Analyst) up

oftware Towards Attaining An
Efficient Mann Defining Company.
h bt/ e

Prediction
I think sth
The BlueCamroo

twitter¥r Join the conversation

Embed Twitter as an attractive Flash widget

Twitter provides companies a very easy way for all empl  oyees to provide status updates and have those
updates appear on a company's Intranet via a simple cut - and- paste widget supplied by Twitter. In a
company where employees are working from home, at a client's site, and on the road, employees can

use Twitter via a portable wireless device or a remote computer to update others regardin g their status.

11
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See:
Display tweets on your web page

http://twitter.com/widgets

Provide Real Time Event Coverage

Twitter is rapidly becoming the medium of choice people "tune" into for immediate, unvarnished rea [ time
coverage of events. If you are planning to attend a major industry event, you canuse T witter and a mobile
device to provide compelling on - the- ground coverage and analysis of things like the keynote speaker,
interesting products or services found on  the dealer floor, and "slice of life" observations. It's a good way
to raise your profile among potential clients and peers in your industry who were unable to attend.

You can also use Twitter at an industry event to network. You can post your whereabouts and invite people
to come talk. For example:

#macworld Tuesday Noon to 1 pm lunch at Rick's. Other mac world people come say
hi. Wearing a blue blazer.

You've now just made yourself instantly approachable and given people a reason to introduce themselves
and a conversation ice breaker. "Hey, | saw your tweet. Thought I'd say hi. | liked your comment about
2=t Up=6232cY9=u3coOC=26td9=nctde yoBj v N

Twitter Search for Business Intelligence

Twitter's spontaneity and immediacy give you a minute by minute window into consumer attitudes. What
problems are consumers having with your product, the competition, or in your industry? Twitter is a huge
slush pile but using Twitter's advanced search  can help you focus on any conversation relevant to your
business.

12
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Facebook

URL: Facebook.com

What Is It?

Facebook probably does not need any introduction. It  is a social networking site and a way of
life for some . A Facebook member can upload and share videos, photos, and links. The

member can share these with other Facebook userst he member has included in his/her
network. Facebook also supports inter - user communication.

Facebook uses a "real name" system. Users are known on the system and known to other users
by a real name ("Mary Shelton"). Other social networking sites like Instagram favor a
pseudonym or "handle" ("MacFan", "ChiTownGuy", etc.).

Real names offers privacy concerns for many (although nothing technically bars you from
making up a fake name). Facebook balances its real name system with very limited access to
those you do not specifically include in your network. Search engines are not allowed to crawl
your Facebook pages. If a person is out of your network, a search on your name will result in
little more than a "name, rank, and serial number” type page providing minim al information.

Facebook started as social network service for university and college students (one needed a
valid academic email address to gain access). However, several years ago it opened its
system to all users and saw tremendous growth. Despite incre  ased awareness of identity
theft, the real name system did not scare off users. Many found the real name system allowed
long lost friends to make contact and the limited information available to those out of network
allowed users to share far more personal details like employment history, educational
background, and family relations.

Usage Basics and Etiquette Points

Basic Terminology
Friend: Someone who is in your network.
Wall: A message board on your profile page where friends can leave public messages

Invitation: A short private message inviting a user to join a group or RSVP your attendance at a specific
event. Invitations can be confirmed or ignored. Ignoring an event does not ignore the user in future and no
message is delivered to the user that hi  s/her invite has been ignored or rejected.

Fan Page: Facebook did away with the actual term "fan page" a long time ago but it's still in use to
describe group page or like page created by a user and devoted to a particular topic (a movie, a city, a
company /product, a musical band, etc.).

13
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facebook Search for people, places and things

ALL:STARGAME2013 *MLB.coMBALLOT

#VOTEBLUEJAYS

VOTE BLUEJAYS.com |
- COM
BLUE JAYS =
SALLSTARGAME 2013
Toronto Blue Jays & Like | | Message # v
BLUEJAYS con 518,983 likes - 15,034 talking about this

[BLUE JAYS INSTRUCTIONAL <l

rts Team
| Facebook home of the Toronto Blue Jays. Find
out more about the Blue Jays at bluejays.com.

¥'7 518k , . &)

About - Suggest an Edit Photos Likes Tickets Polls & Quizzes

Toronto Blue Jays 9 Friends
about an hour ago Like Tor

o B ﬁ?\} I -
Today is BlackBerry Tweeting Tuesday! Join us when the Blue '&. = m y {
3 S [ N L R

Jays take on the San Francisco Giants! First pitch at 7:07pm!
http://atmlb.com/10wjWwy3

Like - Comment * Share Likes Seeall

&) 90 people like this. MLB

2 View 14 more comments Wbeon 2 friends als

) Like

Facebook Profile Page

News Feed

The initial point of contact for most Facebook users is the News Feed, which resides on the Home page.
The News Feed gives users a list of the ir friends' recent activities.

Profile Page

Your Profile Page is where users can access your Wall, photos, videos, notes, and links. It's also where
you can manage all these features.

Networks

Facebook allows you to join various networks. For example, you can join a network dedicated to events in
your hometown. You can join a network to discuss a particular TV show. These networks are sometimes
called "Fan Pages". When you join a network (or start your own) you can invite other Facebook friends to

join your fan page.

14
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Advertising

http://www.facebook.com/advertising/?pages

Communication

Users communicate with each other four primary ways:

1.

2
3.
4

Email (private)
Writing on a person's "wall" (publicly adding a comment on the user's home page)
Comme nting on items others have shared like photos, videos, links, notes, etc.

A "what's on your mind" status box similar to Twitter although you can input more than 140 characters
and attach rich media content.

Image and Video Hosting

Facebook allows you to cr eate photo albums and upload videos. You can upload an unlimited number of
each. However, Facebook's handling of images  is poor relative to other Social Networking sites like Flickr.
Facebook scales down uploaded photos whereas Flickr  preserves a photo's a ctual size.

Facebook does allow you to share videos externally (via embedding on a third party web site) but retains
the privacy settings. Those not part of your friends network on Facebook will not be able to see the video
even if it's embedded on a thir d party site.

15
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The Wall
Displaying 5 of 85 wall posts, See Al

any web developers in Toronto? Friend me,

Perfetti ¥an Melle wrote
at 4i1%pm on August 10th, 2009

Fun Park for Grown-Ups in ¥onge-Dundas Square

Ak one poink in our adult lives we've all wanted to revert o being a kid, if for no more than a Few
hours, As part of their Make vour World Go Rounder campaign, Mentos Gum is giving you that
opportunity, On Thursday, August 13th, Mentos Gum is burning the Yonge-Dundas square into a
fun park — for grown-ups! From 12 pon, — 11 pom,, Torontonians are invited ko ek loose and hawve
fur with inflatable games (including a grown-up version of the bouncy castle), dancing and maore,
to the bunes of a live DI who will be keeping the party going past bedtime.,

Check out our Facebook invitation for more details:
hikkpe | s Facebook, comevent . php?eid=12792653404 1

Fepott

Jaéa Mag wrote
at 2:1%arm on July 30th, 2009

EVERYOME ADD ME A5 & FRIEMD: JAEA MAS. . this is a magazine company Toronto,

Repott

Daniel ¥escio (Toronto, OMN) wroke
at Li3dam on July 29th, 2009

BLACKOUT 2009 @ THE GUWERMMENT EMTERTAIMMEMT COMPLEX

ALL AGES MEGA PARTY WEDMESDAY AUGIST 26, 2009
BROUGHT T oL BY: Wik, 4DEVENTS. CA

BLACKOUT @ THE GUWVERMMENT - WED, AUGUST 26, 2009
WISIT Wi 4DEVEMTS, CA FOR FURTHER INFORMATION

OGRS OPEN @ 9:00PM

& ROOMS - & SOUNDS - & THOUSAND CLUBEERS

Commenting on a Fan page wall

What Can | Use It For?

Facebook hosts over 1 billion users worldwide . Each user provides a real name and wealth of
demographic and behavioral information. It might be considered by some as a marketer's dream.

However, many users prefer Facebook over more open social networking sites like the old Myspace
network because of the inherent privacy . Attempting to broadly market to Facebook users in an overt and
unsolicited way will surely backfire.

However, there ar e responsible and productive ways you can use Facebook to enhance a business's
profile and provide marketing and support information.

16



Create a Like or Group Page

Pages devoted to certain topics were called for a while "fan" pages. The name became problemat ic when
it became apparent certain groups devoted to opposition to, say, a new tax were not well described as

"fan" pages. Facebook created two kinds of page. A "like" page (so called because you must "like" the
page to follow) and a Groups page . Most users have not adopted the term and still refer  either as a fan
page.

What's the difference between a "Like" page and a Group page? Not much. Like pages are for public

entities, like companies, celebrities, TV shows, etc. A group page is for a given topic, lik e a love for
hockey or people who appreciate science fiction.

Getting beyond the terminology, Facebook does offer organizations a powerful set of features for

interacting with users who join your page. The primary advantage is content you put on your page gets
updated to the most valuable pieces of Internet real estate after front page Google: the Facebook news
feed.

A page is roughly similar in operation to the user profile page. However, fans can participate in adding
content (photos, videos), messages, a nd more.

A fan page supports:

Discussion Boards: You can set up a discussion board and organize it by topics. Users can discuss your
organization, products/services, and more

Video: You can upload your own videos (product demos, how to's, tutorials, etc.) You can also choose to
give fans the ability to upload videos. Facebook supports videos up to 1GB in size.

Photos: You can upload an unlimited number of photos and give fans the same option.

Events Calendar: The Fan Page supports an events notification sy stem and a calendar. Fans can RSVP
and have the event added to their own personal Facebook calendar.

FBML: Facebook supports its own version of HTML that lets you customize your fan page and added
FBML- based modules to your wall.

Restrict Access: The group page lets you restrict access to users in countries you select. You can also
restrict access by age.

Member Notifications: As the fan administrator, you can send out email notifications to users who have
joined your fan page.

Metrics: A fan page offers yo u Facebook's Insight metric tool. Insight gives you visual metrics of user
activity, user demographics (sex/age/location), and a whole lot more.

Use Your Fan Page as an Intranet

If you're a small company, the Facebook fan page has most of the key element s you would want in a
collaborative Intranet utility:

Ve

A A message board

A Events and Personal Calendars
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Ve

A Chat

Ve

A Image/Video sharing

Create Your Own Facebook Ad

You can quickly and easily create a Facebook ad using the Create an Ad link found above Facebook's Ad
trough. The Facebook ad utility gives you highly granular control over demographic targeting . You can
reach Facebook users you match criteria like:

Location: Limit your ad to users who reside in select countries or cities.
Age: Target an exact age range.
Sex: Target only men or only women if you choose.

Keywords: Facebook ads can be restricted to only users who have certain keywords on their profile (hence
indicating an interest).

Education: Target only users matching a certain education level (for example, on ly college graduates).
You can even target only users who attended certain institutions (e.g., MIT).

Workplace: You can restrict ads to users who have certain workplace affiliations on their profile. For
example, you can target Microsoft workers.

Relationship Status: Target only single people or married people.

Language: Target users who have configured their Facebook for a specific language.
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Googl e Pl us

URL: plus.google.com

What Is It?

Google Plus or Google+ is Google's attempt to create a Facebook - like social network. It is
quite similar to Facebook although its adoption by users has been slow. Google is slowly
starting to integrate Google Plus into its other offe  rings, like Gmail. Also, Google Plus
reportedly gives one various SE O advantages.

Usage Basics and Etiquette Points

Basic Terminology

Circles: Circles can be used to control access to your information and media. Facebook gives you a
binary Friend/Not Friend level of control over content access. Google Plus gives you pu blic,
acquaintances, friends, and family circles. If the friends - family - acquaintances paradigm doesn't work for
you, you can create additional circles.

Community : Google's version of Like pages.
Hangouts: Video chat communities.

+1: The +1 button is the eq uivalent of Facebook's Like button.

| Drop here to | Acquaintances \ Following
1 create a new \ | \
circle 15 0
Default Circles
Real Names

Google Plus lost a lot of steam early on when it enforced a real name policy. You could not use Google

Plus via a pseudonym. Many women with understandable needs for a level of anonymity aba ndoned the
service, leaving Google Plus a heavily male dominated environment, much to the detriment of marketers.
Google has revised its policy, however, allowing "established pseudonyms". An establish pseudonym
appears to mean if your profile is flagged a  nd you can demonstrate you're known by a pseudonym via
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other social networks (say, your Twitter pseudonym), Google Plus will not delete your profile. It is, in the
opinion of many, an unsatisfactory half - measure.

Image and Video Hosting

Google Plus allows you to create photo albums and upload videos  like Facebook . Google Plus is a bit
more friendly to photo uploaders. Google+ scales down photos but presents them about 25% larger than
Facebook. You can get more detail and the image fills larger monitors more naturally. Google+'s photo
albums present in a both a gallery and slideshow format. You can mix still images and video.

The Wall
Displaying 5 of 85 wall posts, See Al

Any web developers in Toronto? Friend me.,

Perfetti ¥an Melle wraote
at 4118pm on August 10th, 2009

Fun Park for Grown-Ups in ¥onge-Dundas Square

Ak ane point in our adult lives we've all wanted to revert ko being a kid, if For no maore than a Few
haurs, As part of their Make Your World Go Rounder campaign, Mentos Gum is giving you that
opportunity, On Thursday, August 13th, Mentos Gum is burning the Yonge-Dundas square into a
fur park — Far grown-ups! From 12 pom, — 11 pom,, Toronkonians are inviked ko ek loose and hawve
fur with inflatable games (including a grown-up version of the bouncy castle), dancing and mare,
to the tunes of a live 0 who will be keeping the party going past bedtime.

Check out our Facebook invitation for more details:
hikkpe f o Facebook, comyevent phpeid=12792653404 1

Fepott

Jaéa Mag wroke
at 2:1%arm on July 30th, 2009

EVERYOME 0D ME AS & FRIEMD: JAEA MAS. . this is a magazine company Taranta,

Repatt

Daniel Yescio (Toronto, OM) wrake
at Li3dam on July 29th, 2009

BLACKOUT 2009 @ THE GUWERMMENT EMTERTAIMMEMT COMPLEX

ALL AGES MEGA PARTY WEDNESDAY ALUGIST 26, 2009
BROUGHT T YOL BY: WA DEVEMTS, CA

BLACKOUT @ THE GUWVERMMENT - WED, AUGUST 26, 2009
WISIT Wi ADEVEMNTS. C8 FOR FURTHER INFORMATION

DOORS QPEN @ 9 00PN

& ROOMS - & SOUNDS - & THOUSAND CLUBEERS
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Commenting on a Fan page wall

What Can | Use It For?

The problem with Facebook is it's not a great platform for lead generation. Lots of businesses are there
because their customers and potential customers are there. But leads have to come to you. They have to
find your "fan" page. And since there's no company accounts you can create on Facebook, you have to
engage them via your per sonal Facebook profile. You have to treat customers like friends, giving them
access to the baby shower photos, your beach outing photos, and whatever drama might play itself out

on your wall.

Google+, on the other hand, lets you wall off your personal lif  e. Since Google's various properties (gmail,
Google docs, Google calendar, etc.) already have a strong following among small business users,

Google+ is probably going to be adopted osmosis like by small business users. You won't have to work

too hard to fi nd them and attract them.

Company Pages

Google Plus allows you to setup a profile under your company name. Your company profile operates in a
similar fashion to your personal profile. A company page is a good way for a small company to offload
the chore o f having to try and setup some kind of company site - based system that provides two way
interactivity and community building.

Give Webinars

Google Hangouts are a great, free way to conduct a video - based webinar or panel discussion. If you
have a G+ profile, that's all you need to start a hang out. Up to nine people can video conference and an
unlimited number of users can watch the webinar or panel discussion. Hangouts supports various

additional apps, like SlideShare, allowing you to bring really rich media to your presentation. Your whole
presentation can be bundled off and posted straight to your YouTube account for later viewing.

]
See:

Learn More About Hangouts

http://www.soc ialmediaexaminer.com/google - hangouts - on- air-
quide/

Extend Reach with Hashtags

Google Plus supports #hashtags in wall posts . When you add hashtags to your wall posts, you can find
others posting on the same topic. Other users, likewise, can find
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GO\ f8|€+ #scrm

‘ Jean-Michel Abrassart Jan 11 2012 - Pubic

i Karl Mamer criginally shared this post

New #BlueCamroo blog post: Using #wikipedia as a nuanced tool #scrm

Ir "‘}_ Wikipedia: A tool that requires a deft and

-
” l“ﬁ nuanced hand »
| ;': 7 What makes Wikipedia valuable is it's a quick and
A " dirty tool is for many topics it's a great way to
quickly get up to speed on certain topics. If used
with the proper nuance, Wikipedia is an invaluabl...
d Karl Mamer Jan ¢ 2012~ put
BlueCamron #blog: Is Social TV the new golf course? #Lead nurturing for the

couch potato #scrm #social #Mielsen

<% Social CRM and Social TV »

The biggest mistake people make about trying to sell
online is reasoning "people who want to buy X can be
found in social groups devoted to X." Yes. you and 2,000
other merchants have thought about th...

Back End Your Way Into People's Gmail

Google has be en slowly incorporating Google Plus notifications into the Gmail page. When people add
you, +1 your posts, and comment on your posts, Google injects alerts into the Gmail. You can get out in
front of potential customers and into their Gmail page by followi ng their profiles, commenting on their
posts, and liking their posts.

SEO

Google indexes Google Plus content. Google makes Google Plus posts flagged as public available to all
Google searchers. Google also takes into account when other people like the post via the +1 butto n

]
See:

10 Dead Simple Tips to Take Advantage of Google+ for SEO

http://moz.com/blog/tips - to- use- google - for- seo
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Li nkedl n

URL: Linkedin.com

What Is It?

LinkedIn is a social networking site similar to Facebook but with a focus on professional
networking. The site has over 225 million users who rep resent more than 170 different
industries. The site is popular with IT and knowledge - based workers, those at the
managerial/executive level, marketing/sales professionals, and academics working with
industry.

LinkedIn offers four basic services:

1. Professional networking

2. Job hunting/recruiting

3. Open and "members only" networking groups
4

A company profile utility

Usage Basics and Etiquette Points

Starting

When you join LinkedIn, you complete a profile including employment history (companies you worked for,

years you worked there, and the position s you held). LinkedIn then matches your work history with others
already in the system, suggesting people you might know from previous or current employment. You send
them requests to add the individual to your network.

LinkedIn also allows you to search your Hotmail, Yahoo, and Gmail address books for additional

matches. Once you've built a small network, you then have access to second and third tier associates
(i.e., "friend of a friend" and "friend of a friend of a fr iend" relationships). If you wish to add second and
third tier users you can either "cold call" them or get the tier intermediate to offer an introduction.

Adding Etiquette

You should fully complete your profile before trying to add associates. An uncomple ted profile makes you
appear hasty. A completed profile with interesting and varied work experience makes you more "valuable"

to have in a person's network. You probably don't need an intermediary recommendation if you're adding
second or third tier users with professional comparable experience. If you're trying to add someone ou t of
your area of expertise, it might be worthwhile to get an introduction so as not to appear as a crass

network builder who is only going to waste people's time trying to sell to them.
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Recommend People

LinkedIn allows you to post public recommendations on the profile pages of people in your network.
LinkedIn has a career section and some career ads will bar an application from a user without any
recommendations. Providing recommend  ations for others helps not only in job hunting but helps their
network building. Users you recommend will likely repay the favor and recommend you back.

Add a Photo or Not?

LinkedIn resembles a resume service and North American business culture generally frowns upon including
a photo of yourself. Other cultures, like Asian business cultures, typically want a photograph of the person
they're doing business with and it does not appear to be unprofessional. On LinkedIn it is acceptable and
probably preferred if you do add a tasteful self- portrait. Users surfing LinkedIn will tend to click on a

photo profile more often than a profile without a photo. If your aim is to get people to read your profile, a

photo can improve your chances.

« Go back to Search Results | «

ROy Sharples \il + Send InMail
Innavation & Transformation Services

Taronto, Canada Area | Information Technology and
Senices

+ Getintroduced through a connection

+ Add Roy to your network

+ Forward this profile to a connection

Current  Principal Consultant at Microsoft 7 % "Flag profiic photo ss...

Past » Management Consultant at Deloitte CT

s Technology Group Manager Europe & CIO for
UK JV Co. at Ford O
* Systems Engineer at Logica CF

Recommendations 10 people have recommended Roy

Connections 175 connections

Public Profile http: M. linke din.com/pubsroy-sharples

13fa5Mm31

Experience

Principal Consultant
Microsoft Cf

Ads by Linkedin Members

Bucharest Roofbox rental
THULE Roofhox and Roofhars
Starting 5 EUR per day

v rent-a-skibo

From: Alex Dumbrava

Start AntiCrisis Business

Turn sailing passian into business
Successiul and fast growing concept
VAW ONCIUISEr.Com

Public Company; 10,001 ar more employees: MSFT; Computer Software industry From: Joan Colomer Wihats thig?
January 2007 — Present (2 years 8 months)
Roy has 1 recommendation (1 co-worker) including:
(30) Gary Burt, Architectural Strategy Consuitant, Microsoft
Management Consultant You
Deloitte Cf J4L
Partnershig, 10,001 or more employees; Managemert: Consulting industry Melissa Nomicos
January 2008 — January 2007 (2 years 1 month) n

Roy has 2 recommendations (1 report, 1 co-worker) including
(34 Imran Sardar, Consultant, Deloiite
(34 Paul O'Leary, Senior Conswitant, Deloitte

lg‘ Roy Sharples

Technology Group Manager Europe & CIO for UK JV Co.
Ford [

Public Company; 10,001 or more employees; Automotive industry

July 2001 = January 2005 (3 vears 7 months)

lan Dalby
Capability Driven Business Transfarmation

Richard Thwaite
ClO UBS Global Asset Managerment

Roy has 7 recommendations (4 reparts, 1 co-warker, 2 partners) including: et rs

A complete, effective Lin kedin Profile page
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What Can | Use It For?

Company Profile Utility

LinkedIn has an excellent utility that lets you search for company names and then view a detailed profile

of the company. Of particular interestto  those seeking to further a business - to- business relationship is a
feature that will show you current and past employees in your first, second, and third network tier. The
utility can provide valuable business contacts you didn't even know existed.

You can also create a profile for your company an  d manage it. Other LinkedIn users can follow your
company page. You can post updates to your company's page and have these updates stream out onto
the walls of those who follow your company page.

You can create product summaries and promote your various p  roducts and services via your LinkedIn
company page.

User Groups

LinkedIn offers various special interest groups you can join. Participating in LinkedIn groups is a key way
of raising your profile and your company's profile online. Groups can either be ope n (anyone can start
participating right away) or closed, meaning the person who created it has to approve your membership.
Closed groups tend to be more serious and offer contacts with more influential users. Before you join a

closed group, your profile sh ould "look the part". If you're trying to join, say, a closed group devoted to
Internet marketing but you have no Internet marketing experience on your profile, you might not get
approved.

Companies

Sun Life Financial Last eclted by Vios Fresidert, Digital Strateay

‘We're Sun Life. We're a leading international financial

senvices company, building on our strengths for over S
140 years
Career path for Sun Life Financial employees
. efore: after:
We've known who we are from the dawn of our history, and it has served b 'f' N after
" N Clarica Research In...
us well. After all these years our commitment to our customers is )
Manulife... John Hancock...
unwavering. We want our customers to achieve the peace of mind that
comes with a lifetime of financial security. Ii's... see more: Sun Life Financial employees are most connected to:
Sunlife Financial

Specialties
Retirement & Estate Flanning

Seemare s
Current Employees (500+ total, 1 in your netwark)
(2:0) Melisa Muraca, PMP, Praject Manager
thraugh Chris Sheret
Wendy Vasco, Manager, Communications Top Locations »W
Jordan Davis, Advisor Greater Boston Area (500+) v -
WMick ¥ & Sales R ot Toronto, Canada Area (500+)
Mick Youny, Senior Sales Representative Kitchener a Area (60%)
Maurice Ho, Business Development Manager Montreal, Canada Area (128)
Seemarer | b Hoadquarters Address
Former Employees Industry  Financial Senices
(00) Karl Mamer, Information Technology and Services Professional Type Public GCompany
Desktop Publisher (to 1992) Status Operating
(2o0) Wanda Mainhood, Project Manager |l Company Size 22,000 employees
Project Manager (to December 2003) 2006 Revenue 24,287 mil [CAD] (11%)
thraugh Biruce Madole EEaea] 1555
(3) Nash Radovanovic, President & CTO at GluaText Inc Website o, sunife.com
Project Lead (to February 1897}
through Chrs Sherret M vere nfo »

A company page is an excellent portal into understanding
who you might know at a company
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Many groups involve problem solving.  You can build relationships, trust, and status by providing users in
your outer tiers wi th timely, informative answers. Helping lead conversations, and generating
conversations, can also raise y our profile in a group.

Many user groups and "talk boards" tend to reward users for cute or clever answers. However, LinkedIn's
emphasis on professional standing and a LinkedIn user's desire to maintain or raise standing within a
community of peers tends to "raise the bar" within these groups . Avoid being glib.

Recruiting

LinkedIn provides a cost effective method for recruiting staff and leveraging the chain of professional trust
inherent in your LinkedIn networks . You can run job ads and have them connecte d to your profile. Those
in first, second, and third tier networks can  view the jobs and apply. As a recruiter you can follow the
relationship chain for potential candidates and quickly determine an applicant's suitability based on not

only posted recommen dations and the applicant's profile but also  based on first tier relationships.
Sometimes it is easy to judge character based on the company one keeps. For example, an applicant

with a lot of job experience but few senior people in his/her first tier (and few recommendations) could be
a warning sign the applicant doesn't build good real life work relationships.

Embed PowerPoint Presentations

On your profile page there is a link that lets you add applications. Most of these applications are a way to
bring in content from other sources. Of note is the Google Presentations tool. If you're registered with
Google's document sharing service, you can pull your uploaded PowerPoint presentations into your

LinkedIn Profile. It's a great way to showcase your skills wit  h PowerPoint as well as putting the message in
the presentation front and center on your profile.
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YouTube

URL: YouTube.com

What Is It?

YouTube is a video hosting and sharing site. It is a subsidiary of Google and it's quite easy to
set up an account with a gmail login. YouTube accepts uploads in most common formats
(WMV, AVI, MOV, MPEG, MP4, FLV, and cell phone 3GP). YouTube originally rendered down
high quality video into a 320x240 Flash video format for display. Recently, YouTube has added
support for a high quality format (480 x 360) and a high definition format (1280 x 720). Videos
can be no longer than 10 minutes in length and 2 GB in size.

Usage Basics and Etiquette Points

Sharing

YouTube provides a number of ways to share your videos. YouTube  videos can be embedded on your own
web site using HTML code automatically generated for each video you upload . You can also link a video
to another user's video by using YouTube's "Post Video as Response" feature. Finally users can create a
"channel" by subscri bing to your account. When you post new videos, users  who have added you as a
channel will be alerted to new content.

Autoshare

You can link YouTube with your Facebook page or Twitter. When you upload a new video, an alert will be
posted to your profile p age and/or your Twitter feed. You can turn on this option when you upload your
first video.

Metrics
YouTube provides detailed metrics for each video. Under each video is a " Statistics & Data" link. If you
click that you can see views plotted along atime  line and basic demographics about your viewers. From

your My Account page you can get more detailed metrics:

Views: Views shows you how many people are viewing your video a day, plotted along a time line as well
as a world map showing what regions are send ing a lot of traffic.

Discovery: Shows how people are discovering your video ( Youtube's search, Google, direct links, etc.).
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YouTube can be a great source on learning how to use software

Demographics: Displays which age range your top viewers are falli ng in as well as a gender breakdown.

Community: Display a time line of how many comments you're getting and which nations those comments
are coming from.

Hot Spots: Hot spots displays a time line of a video and shows you viewership stats for each portion o f
the video.
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